
 

 

  

 

 

 

Dear Sir or Madam, 

 

We are pleased to share an important development within our company with you today: 

We are revamping our brand identity. 

Over the past years, we have continuously evolved as a company – becoming more 

modern, automated, and digital. Our brand should reflect this transformation. That is 

why we have decided to modernize our corporate identity. 

A key element of this change is the introduction of our new brand name and logo: 

LIMBURGER – The Packaging Group. 

This new visual identity represents our values, our innovative strength, and our future-

oriented approach. 

The companies within our group will also be presented in a unified and modern style – 

with new logos that highlight the transformation and dynamism of our corporate group. 

 

 



 

 

 

 

 

Please note that this is solely a brand change. The legal identity of our company 

remains unchanged, so no adjustments to your master data are required. 

We remain an independent, family-owned company. This brand redesign is solely the 

result of our strategic development. 

The adjustment of our corporate identity was necessary because our previous 

appearance no longer matched who we are. Our old logo had become outdated and 

could no longer convey the high standards we uphold in technology, automation, and 

digitalization. 

With this new brand identity, we are sending a clear message: We remain the reliable 

partner you know while combining our long-standing tradition with an innovative vision 

for the future. 

 

We sincerely thank you for your trust and look forward to embarking on the next phase 

of our company’s journey together. 

 

If you would like to know more about the creation of the new brand identity. In particular, 

why exactly a robot is a perfect fit for us as a company. Then take a look at our website: 

https://www.blechwaren-limburg.de/en/company/new-brand-identity 

 

Best regards, 

 

Geschäftsführung der LIMBURGER - The Packaging Group 

https://www.blechwaren-limburg.de/en/company/new-brand-identity

